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President’s Report

What a day, what a day. The Narooma
Oyster Fes�val. Huge crowds, very much
worth the effort.

This year saw perhaps the biggest crowd
ever.

This meant we were s�ll ge�ng customers
�ll finishing �me, 4pm.

We were at one point told how we could
improve our tong design. We actually sold
around 70 pairs on the day. I'd reckon there
isn't much wrong with them now.

Many thanks to all who helped man our
stall. A valiant effort.

An unusual occurrence this year meant we
have been to 7 markets in 5 weekends.

Narooma markets on 22/5 had a cool start
and a be�er crowd than we expected. We
have had two jobs for the Shed from that
day with perhaps more to come. Dick ,
Mar�n, Rob and yours truly worked the
stall. A good day. Again, thanks to those
who took part.

Kristy McBain MP visited the Shed on the
17 May for morning tea. We had, I think, a
good and informa�ve discussion. Kristy has
since been re-elected, so good luck for the
future.

Christmas in July. Do we use our shed, or go
to a restaurant? Curly will organise the
event, talk to him about your preference.

The Shed may start the restaurant visits
again, which nwere so successful a�er the
first COVID wave.

The new Council Mayor, Mathew Hatcher
will be visi�ng the Shed on the Tuesday 31
May at 2pm. More on this next month.

Ba�eries and a new control system for the
solar power array have now been fi�ed.
This means we can 'off the grid ' and so
independent should it become necessary.

Wal Sheehan has joined our commi�ee.
Hooray
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Members

Charles Demajo - Our
Man FromMalta
It might be small, smaller than Tasmania,
even smaller. Maybe the size of Manha�an
Island. But it’s got a big heart – over five
hundred thousand of them – and it marks
the ebbs and flows of European and world
history. The Phoenicians, the Carthaginians,
the ancient Greeks, the Sicilians, the
Swabians, the Moors, the Spanish, the
religious, the French, the Bri�sh, (and I am
sure, somewhere, some Vikings) – all have
impressed their bits into Malta’s DNA. As
the world renowned traveller, D. Tricke�
Esq. opined: “Lovely people. Interes�ng
history and you can get round it in a day.
Lovely beach. Lovely people, openhearted.”
And out of all this comes our Charles.
(Actually it’s Carmelo but he likes to help.
He finds Australians are more comfortable
with Charles).

February 13th 1938. In Malta, in the village
of Paola just a li�le way outside the capital,
Valle�a, the Demajo family welcomes
another to swell their ranks. Carmelo’s
father might not have had much educa�on
but he is an astute businessman, quick to
see market opportuni�es. Star�ng out in
the bicycle industry and the, post-war, he is
to branch out impor�ng marine engines
and pumps, and white goods.
The War Years. Constant air raids of the dry
docks and of the villages around the
harbour. (Charles stops for a moment:
“Much like Ukraine today I suppose”). The
Demajo’s home is above the shop but they
live six metres below, in the so� limestone
where four large rooms have been
excavated. Connected with electricity and
lighted by kerosene lamps the air raid
shelter gives crowded haven to the
Demajos and their rela�ves. Carmelo’s
father cycles out into the countryside to
secure food from farmer friends. On one
occasion, while cycling alongside the
airfield perimeter fence he is caught in the
search lights and learns the dangers of
“friendly fire”.
So significant is Malta to the Allied war
effort, balancing precariously between the
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coast line of North Africa and Sicily, that in
1942, the whole island is awarded the
George Cross (the civilian equivalent of the
Victoria Cross for Valour) by King George VI
of Great Britain and the Bri�sh Empire.

Such are the early childhood memories of
Carmelo. But then comes school. Firstly the
government school to the age of 12. - all
good boys playing marbles, bocce and
soccer – and then to the Lyceum for five
years. Schools are segregated, of course.
Not Maltese, the mixture of Arabic, Sicilian,
some Italian and a sma�ering of French and
wri�en in the La�n alphabet but English is
the “first” language although the teachers
are Maltese. Apart from sports, especially
soccer, Carmelo likes mathema�cs and
geography. He studies through to the GCE
which he takes in 1956. And so to work.

The naval dockyard is the prime focus for
young men star�ng out their working lives.
Carmelo is accepted into the clerical service
but his preference is to “work with his
hands”. He spends �me in his father’s
business but eventually joins the Services as
a civilian clerk in the Naval Stores Depot.
Life’s paths change. Carmelo got a calling
from a higher office. He joins the Novi�ate
to study to become a priest and missionary
of the Society St Paul to serve overseas to
help migrants se�le into their new
homelands. A�er three years of philosophy
and religious studies Carmelo loses his
voca�on. So it’s back to the terrestrial
services. Carmelo secures employment with
the RAF as a civilian clerk and even spends
�me with the Air Office in Libya.

It is 1963. A big year for both Malta and
Carmelo. One is gaining independence, the
other a wife. There are disloca�ons and
upheavals of re-structuring, shortage of
materials and work on the docks. Carmelo
and Michelina (“Kany”) have to face their
future. They decide to emigrate to Australia

where Kany’s Uncle Tom is living. In April of
that year they are all set to join other “Ten
Pound Migrants” willing to sign up for two
years and board a ship bound for Botany
Bay. Their luggage goes by sea but they do
not! Carmelo and Kany are transferred to a
Boeing 707 and, hardly before they know it,
they land at Mascot. (Charles remembers
Mascot as “just a big shed back then in
1963.”). Uncle Tom greets the new arrivals
and takes them to their new home – a
“granny unit” in his backyard.

Step 1 achieved – a home, now Step2 – a
job. With Uncle Tom’s help Carmelo (soon
to become Charles) finds a place in the
cellars of The Carlton Hotel (owned by the
Charles family). Learning about this new
city Charles becomes familiar with lunch
�mes on Castlereagh Street and comes
across an adver�sement that is to set him
on a more familiar course.
Charles applies for a vacancy in the clerical
department of Pruden�al Assurance. His
career path is set.

Pay – 1,136 pounds per annum. It’s 1963
remember – we are yet to have February
14th 1966 when pounds, shillings and pence
give way to dollars and cents ( in spite of
R.G.Menzies’ favouring the “Royal” for our
new decimal currency.) So Charles bursts
onto the Sydney stage just as The Beatles
are beginning to conquer Britain, Europe,
America, the World!
These are the days of ladies with trolleys
bringing morning and a�ernoon tea and ,
once a fortnight, delivering li�le brown
envelopes. And every corner in the city has
a pub! The “once restless Carmelo” finds his
niche and is to stay with Pruden�al un�l
1991.
Step 3 – living a new life in “the Shire”.
From the granny unit to a converted garage
sharing the premises with a Dutch couple in
Engadine. Finally, s�ll in Engadine, the
Australian Dream – a three bed fibro with a
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garage and a backyard.

With a home comes a family. Michelle Anne
is born in 1965, Ma�hew five years later
and Simon joins them in 1972. Each is a
source of pride for Demajos. Each is to give
grandparental joy to Charles. But life
con�nues to provide different roads to
travel. In 1982 Charles and Karny part.
Charles’ new path comes when he meets
up with Jean Elizabeth. They meet at tennis.
They share a love of bush walking and
adventures in the Blue Mountains,
Charlo�e Pass, South Australia, Kangaroo
Island, New Zealand and The Rockies. They
might love bush walking but soccer is their
passion. They follow Sydney Football Club
and the Socceroos. South Africa and
Thailand are added to their passports. The
roads to Newcastle, the Central Coast
become oh so familiar. Charles does point
out that Jean is a na�ve of the Isle of Wight
and a right “Cork head”. So who does
arrange the soccer field birthday cake for
Charles’ 60th?

How did Charles and Jean end up in
Narooma? Holidays at first, encouraged by
their son’s move down to the area. They
stay in tents and become accustomed to
the beauty of the area, such a contrast to
the increasing hustle and bustle and the
encroachment of the high-rise development
of Kirrawee. In 2017 they sell up and make
the change and se�le quickly first in
Fisherman’s Crescent and then to Riverside
Drive. Jean’s daughter, Julia, is a
recep�onist at the Golf Club and her son,
Kevin, works on the greens and in the Pro
Shop. Hmmm! Who is the winner of the 10
kilogram Cadbury Chocolate Bar?

If that’s how they arrive in Narooma, how
does Charles get to the Men’s Shed? The
move from the big city is a big change. In
his �me Charles has been caught up in
sports and social ac�vi�es, playing soccer

and coaching juniors, tennis and bush
walking. Charles has the need to be
involved. He joins Probis and through the
church meets John Voytas and
TimO’Connor. Somehow, the Shed seems to
be the best fit for him. It is fantas�c to be
involved, working with your hands and
sharing the sa�sfac�on of friends.

Charles always, always has a smiley, cheeky
gree�ng to his Shed companions and he is
always ready to volunteer and to have a go
… who else could make a local flavoured
tooth-pick holder in the skeleton shape of a
fish?
Perhaps the last word should go to Charles
as to why the Shed is important:

“ The Shed is a great mee�ng place for
like people – new friends. A�er all, at our
age we need to keep making new friends!”

Tim Horstead.
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About the Shed

Bushfire Recovery Grant
The work funded by the Bushfire
Recovery Grant Program is well under
way thanks to Wal Sheehan and
Wayne Dineen.

The new solar infrastructure, including
the new storage batteries was installed
last week, hence the mess in Wal’s Cafe

The shower in one of the disabled toilets is
nearly complete and the gas backup power
supply has been installed and needs to be
tested.

Under the pergola
The two pergolas are now roofed and the
men have been talking advantage on the
good weather to enjoy morning tea on the
deck.

Tanja Market

The annual Tanja market was very
successful and enjoyed by the sales team.

The Shed now produces a fair range of
cu�ng boards and cheese boards
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Surviving COVID
A�er dealing with the Bushfires and then
Covid, it was a period of three years of our
re�rement years that we will never get
back.

So, a�er two vaccina�on shots and the
booster, studying the medical and
government’s advice, we reached the
decision that the caravan trip was ON.

Where to go?

Down the Murray, explore the Silo ART trail
in Northwest Victoria and a visit to
Horsham Wal’s birthplace and then end up
with the ELVIS Fes�val in Parkes. No need to
book anywhere as we would be staying in
small towns and be out of school holidays.
Yes, we could free park, if necessary, as the
caravan was set up for free camping for at
least a three-day period.

The Murray trip showed me the importance
of what water planning and control did for
the areas and the na�on in crea�ng such a
rich food bowl for both stock, feed, and
vegetables. Followed on by the flat wheat
belt of Northwest Victoria. No wonder we
are a grain exporter to the world!

Viewing the silos with the art was
interes�ng, some be�er than others. The
concept of crea�ng a tourist route certainly
worked as we met lot of other travellers
doing the same thing.

Amazing how the ar�sts worked with such a
large “canvas’ together dealing with curved
concrete surfaces.
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A�er 70 odd years it was good to visit
where I was born and my early couple of
years in Garoke near Horsham.

Onto the Elvis Fes�val in Parkes. As I was a
“rocker’ back in the 60s it was an
opportunity to relive those days in terms of
Elvis tributes, but also many other songs of
that era, Buddy Holly, etc. I had received
good reports about the long weekend so
WHY NOT! Curly and Judy were keen to
come along as well.

The weekend was fantas�c, the toes keep
tapping and up and dancing for the three
days. Two great shows in the auditorium
and an OLD Elvis movie all thrown in.

A�er 9 weeks away and only 2 days of rain
we headed home. Unfortunately, I picked
up Covid and it was a sort of a rush to get
home to isolate. Jan then also caught the
dreaded Covid.

I seem to have had a mild dose as it was
just like a heavy cold, nose, and throat and
a�er three days of rest, mainly bed rest, I
started to recover over the 7-day isola�on
period. Jan however had slightly different
symptoms with a headache, aching joints,
and �redness. About a four-week recovery
period.

Was it worth it? It is a ma�er of needing to
live with Covid in our community now that
all restric�ons have basically been li�ed.
We will pick up a fourth booster in two
months’ �me and con�nue to plan our next
trip to the snow this year.

Keep travelling but try to stay safe

Cheers

Wal Sheehan
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Strengthening men's
health and well-being
through community
sheds
“All Australian boys need a shed; a place
where he can go, somewhere to clear his
head...”

Australian country singer John Williamson’s
lyrics reflect the simple idea that is gaining
support across Australia, par�cularly in
helping to decrease social isola�on and the
health issues to which it can lead. The
backyard shed is part of the Australian
culture and regarded as a 'blokes' space.
But what about the men who don’t have a
shed? That’s where the idea of a
community shed emerged and it became
the basis of the Australian Men’s Shed
movement.

The Men's Shed movement

The Australian Men’s Shed Associa�on
(AMSA) was founded in 2007. There are
approximately 820 Sheds across the country
with a total of around 100,000 members.
While less than half the Sheds are in rural
areas, there are more rural than
metropolitan members. The Men’s Shed
movement is also spreading interna�onally,
with both Ireland and New Zealand and
elsewhere.

Most of the men involved in Men’s Sheds
are re�red, as highlighted in research
conducted by Golding (2011) who found
Men’s Shed members were typically older
males without a current work-based
iden�ty. They are usually in the process of
one or more difficult transi�ons, in terms of
work or re�rement, rela�onships with
partner, children or family, health issues or
financial status. Golding concluded Men’s .

Sheds engage older Australian men because
sheds are familiar, a�rac�ve and culturally
iconic, par�cularly if men have spent much
of their younger years working ‘hands-on’.

Each Men's Shed develops its own rules and
guidelines. The success of the concept lies
in the adaptable nature of the Sheds, where
the members decide on what ac�vi�es the
Shed will offer and how it is run, with
assistance from AMSA. The types of
ac�vi�es differ from Shed to Shed, but
manual labour is a feature, including
woodwork or metalwork, gardening or
community projects. Some Sheds have a
few young men being mentored by the
older men and learning new work and life
skills. Other Sheds will have areas where
men can learn cooking or how to use the
internet to stay in touch with their families.

Online Shed community

While the ‘physical’ Men’s Sheds have
con�nued to grow in members, sites and
popularity, a way was needed to help men
who didn’t have a Men’s Shed in their area.
The move to an online Shed pla�orm was
also supported by anecdotal evidence and
feedback that men in growing numbers
were gaining health informa�on online and
par�cipa�ng in online discussion groups. In
November 2010, The Shed Online website
(www.theshedonline.org.au) was
established as a joint collabora�on between
AMSA, beyondblue and the Movember
Founda�on to provide an online virtual
Shed community where men can socialise
and exchange ideas. Just like the physical
Men’s Sheds, the Shed Online is a place for
men to work on projects and share �ps and
advice. The Shed Online now has 4,000
registered members and is the biggest
Men’s Shed in Australia. There have been
more than 170,000 hits to the website and
7,000 posts have been wri�en since its
launch.
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When men visit the Shed Online, they
experience open and suppor�ve discussions
on a variety of topics – from cooking to
jokes, DIY projects to travel, and mental
health to hobbies. People write about their
personal experiences and receive support
from ‘online mates’ who have been through
similar situa�ons and provide advice on any
ma�er or issue, be it shed-related or life-
related. O�en, people who are concerned
about their partners, family members and
friends, seek advice online for ways to help
them.

The benefits of Men’s Shed

Currently, there are limited studies
evalua�ng the benefits of the Men’s Shed
movement. There are four major benefits of
Men’s Sheds: decreasing social isola�on,
enhancing self esteem, increasing access to
specific informa�on about health, and
providing a media�ng structure between
the ‘everyday world of men’ and the health
care system.

Decreasing social isola�on

beyondblue emphasises the importance of
remaining socially connected throughout
one’s life to help reduce one of the known
risk factors for becoming depressed. A
meaningful social network also protects
against social isola�on and loneliness in
later life. Social isola�on has been shown to
predict an increase in morbidity and
mortality, with the associated risks being
comparable to cigare�e smoking and other
major biomedical and psycho-social risk
factors.

Research found that a well-equipped Men’s
Shed workshop may have been the ini�al
engager, but the social aspects of the Shed
fostered regular par�cipa�on and ongoing

engagement. This leads to development of
posi�ve rela�onships and a sense of
belonging to something that is worthwhile
and posi�ve. It provides par�cipants with a
place in which they feel they can be useful,
share common ac�vi�es and socialise with
other men.

Golding (2011) found that Men’s Sheds in
community se�ngs ‘�ck many of the boxes’
in terms of the determinants of health for
men beyond paid work, without patronising
them as clients, students, customers or
pa�ents. He describes Men’s Sheds as “an
innova�ve, powerful and posi�ve social
interven�on, par�cularly for men struggling
with changes in their working, social and
personal lives as they age”.

Enhancing self esteem

The loss of iden�ty when men re�re is a
major factor in the transi�on from
employment to re�rement and can affect
self esteem. Once men have le� the
workforce, they need to find other ways of
iden�fying themselves within the
community and they need to have a sense
of purpose. Men’s Sheds can provide a
sa�sfying ac�vity for men who wish to
pursue work-type ac�vi�es without the
constraints or expecta�ons of paid work.
Shed par�cipants described their sense of
achievement and sa�sfac�on in terms of
their ability to contribute and be part of
something that benefits the community.

The men become empowered to face
challenges presented at the Sheds, which
helps maintain their iden��es. The
opportunity for regular, social interac�on
and hands-on ac�vity in groups, within
organisa�ons and the community is
par�cularly powerful, therapeu�c and likely
to have broader well-being benefits.
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Improvement in self esteem is more
difficult to measure, but the aim of
connec�ng with other people via the
physical or online Shed is to ensure people’s
needs are validated. Men's self esteem can
be boosted by par�cipa�ng in a peer group
and having their voices heard.

Increasing access to health informa�on

Research shows that men are less likely
than women to seek help for health
problems, and also less likely to use health
care services. To get health informa�on to
men, organisa�ons like beyondblue need to
reach men within their comfort zones, so
partnering with AMSA and ge�ng
informa�on into Men’s Sheds is an effec�ve
method.

beyondblue has been providing informa�on
stands and resources to Men’s Sheds since
2008. There has been strong feedback,
backed by survey data, showing that easy
access to resources has been useful in
communica�ng with this tradi�onally hard-
to-reach group.

Around one-third of the posts on the Shed
Online focus on health or mental health
concerns. There are many ques�ons posted
on the site which could be perceived to be
‘embarrassing’. This may be because people
may be too uncomfortable to talk about it
in person with their partner or their GP,
making an online forum a great place to ask
the ques�on.

The Shed Online provides informa�on and
links on 18 different health topics including
health condi�ons such as diabetes and
cancer, principles for good health such as
sleeping well and being ac�ve, and
emo�onal issues such as maintaining
posi�ve rela�onships.

Media�ng structure to the healthcare
system

Men's Sheds provide a ‘health by stealth’
process where men absorb the messages,
but aren’t being forced to deal with health
professionals. Stories abound about people
who say the Men’s Shed has saved their life
because they have been able to discuss
health problems and other issues.

The AMSA aims to get health services and
local Men’s Sheds working together in a
mutually beneficial rela�onship, so health
services can interact with this popula�on
group on its own terms. Golding (2011)
found the most important thing about the
Shed movement is that collec�vely men
have a say over what happens in the Shed,
so that if service providers or therapists
want to work through the Sheds, the men
have the ul�mate say over whether, how,
when and where they might (or might not)
be involved.

Golding also found that Shed members
wanted to learn how to stay fit and healthy,
and acknowledged that the par�cipa�on
itself was health promo�ng. Importantly,
the fact that the loca�on is called a Men’s
Shed and not a learning, well-being or
health centre was found to be important in
a�rac�ng and engaging many men who
would otherwise not get involved in a
community organisa�on, and who were
likely to be in the greatest need in terms of
their health and well-being.

Conclusions

The Men’s Shed movement is a new and
dynamic way to engage with older men and
is already having success in improving
health and well-being. There is also a great
deal of promise for how this movement can
improve men’s mental health outcomes.
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As well as the health outcomes, there are
many reasons to consider why the Men’s
Shed movement is important on social and
community levels. More work and
evalua�on research needs to be carried out
on the benefits of the movement, and
beyondblue is keen to contribute to this
evidence base.As well as the health
outcomes, there are many reasons to
consider why the Men’s Shed movement is
important on social and community levels.
More work and evalua�on research needs
to be carried out on the benefits of the
movement, and beyondblue is keen to
contribute to this evidence base.

Ar�cle by Clare Shann MAPS, Former
Deputy CEO and General Manager of Adult
Programs, beyondblue

NEWMEN’S SHED
INDUCTION & SAFETY
VIDEO
4 May 2022

Crea�ng a safety culture is important at
every Men’s Shed. And though things might
be done differently between each shed,
priori�sing member safety should begin on
day one. As running the shed becomes
more complex and we see an increasing
diversity of members we have created a
standard induc�on and safety video to add
to our suite of induc�on and safety
resources found in the Member Resource
Library.

You can watch the video (5min 26sec) on
our YouTube Channel: h�ps://youtu.be/
mCdI47Q885Q

This Men’s Shed Induc�on & Safety Video is
produced by the Australian Men’s Shed
Associa�on for general shed use in member
induc�on and safety educa�on and training
as a valuable resource. Contact AMSA to
download a copy to use at your shed.

This video was based on a tool created by
the Wodonga Men’s Shed. Thanks to Coffs
Harbour Men’s Shed for par�cipa�on in
filming.
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Membership

NewMembers

If you wish to become a member or you
know someone who would like to be a
member, please get an applica�on form
filled in and return to a commi�ee
member of the Narooma Men’s Shed.

The membership form can downloaded
from our website from the About Us
menu, or collected at the shed.

Procedures
1. All members are to complete a

applica�on for membership form.

WHY: It is a legisla�ve requirement
of bodies that individuals apply for
and are accepted as members.

Once you become a member you
are covered by the incorporated
body’s insurance.

2. All members are to complete the
Member Record Card.

WHY: In case of an emergency such
as an accident while at the Men’s
Shed, it is important that we have
the name and contact of a person
you nominate to be contacted in
such events. Naturally, the
ambulance would be called if
necessary.

3. All members are to sign the
a�endance sheet each and every
�me they are present at the Men’s
Shed.

WHY: In case of an accident and any
subsequent insurance claims, it is
vital that the organisa�on and you
can prove you were at eth Men’s
Shed at the �me of the accident.

4, The weekly fee of $5 is to cover
refreshments (tea/coffee etc.) as
well as workshop consumables (e.g.
sandpaper, drill bits etc.). annual
fee is $60
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Humour

Turns out it was a marble in the ashtray
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An elderly couple return to a Mercedes
dealership to find the salesman had just
sold the car they were interested in to a
beau�ful, leggy, busty blond.

:”I thought you said you would hold that car
un�l we raised the $75.00 asking price.”
said the man. “Yet I just heard you closed
the deal for $65.000 to that lovely young
lady there. You insisted there could be no
discount on this model,:”

“Well, what can I tell you? She had the
ready cash, and just look at her, how could I
Resist?” replied the grinning salesman.

Just the the young woman approached the
old folks and handed them the keys.

“There you go.,” she said, “ I told you I
could get this joker to drop the price.”

“See you ;later, Grandpa.”

Never mess with the elderly!
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Blood Is Thicker Than Water

An Arab Sheikh was admi�ed to the
Hospital for heart surgery, but prior to the
surgery, the doctors needed to have some
of his blood type stored in case the need
arose. As the Sheikh had an extremely rare
type of blood that couldn't be found locally,
the call went out around the world.

Finally a Scotsman was located who had the
same rare blood type. A�er some coaxing,
the Scot reluctantly donated his blood for
the opera�on.

A�er the surgery the Sheikh sent the
Scotsman a BMW, a diamond necklace for
his wife, and $100,000 US dollars in
apprecia�on.

A few months later, he had to undergo a
further correc�ve surgery procedure. Once
again, his doctor telephoned the Scotsman
who was more than happy to donate his
blood.

A�er the second surgery the Arab sent the
Scotsman a thank-you card and a box of
Quality Street chocolates.

The Scotsman was shocked that the Arab
did not reciprocate his kind gesture as he
had an�cipated. He phoned the Arab and
asked him: "I thought you would be more
generous than that. Last �me you sent me a
BMW, diamonds and money, but this �me
you only sent me a lousy Thank-You card
and a crappy box of chocolates?"

To this the Arab replied: "Aye laddie, but I
now have Sco�sh blood in me veins."
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Communica�on

NMSWeb Site
Remember we have a website

www.naroomamensshed.com.au

Also find us on Facebook Search “Facebook
Narooma Mens Shed” in your browser.

If you have any news ar�cles and photos
that you would like published on the web
site, or know of links to other interes�ng
web site e.g. other Mens Sheds, please
email details to the web master at
colin381@gmail.com

AMSA Online
The goal of The AMSA Shed Online is help
people connect in the same way they do at
the shed – over a cuppa and a laugh. We
hope you’re here to share informa�on,
ideas and make connec�ons with your
fellow shedders around the world.

Anyone can contribute comments to the
blog posts and par�cipate in conversa�ons
on the discussion forums. But, you will
need to join the site first.

h�p://mensshed.org/theshedonline/

Execu�ve Commi�ee Members

David Tricke� President
Wal Sheehan Vice-President
Colin Berry Treasurer and Communica�ons
Tim Horstead Secretary

Ordinary Commi�ee Members

Rody Byrne Public Officer
Peter (Curly) Carles
Dick Nagle Wood Shed Manager
Peter Lonergan Metal Shed Manager
Geoff Broadfoot Mee�ng Room Manager

Commi�ee Members

https://www.naroomamensshed.com.au
http://mensshed.org/theshedonline/

